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An Artistic 180° Creates Economic Value  
 
Creative individuals come in all shapes and sizes, and are often seen by their family, 
friends, and other loved ones as having unique and original talents. 
 
If you describe yourself as a pioneer, trail blazer, rebel, leader, intellectual, inventor, 
architect, actor, director, sculptor, dancer, film maker, musician, visionary, landscaper, 
singer, composer, video game designer, chef, toy-maker, poet, writer, set designer, 
music critic, journalist, comedian, fashion designer, make-up artist or an interior 
decorator; then you can be sure that you are among that special group of individuals 
who recognizes his or her own creativity.  
 
If by any chance I didn’t list the creative being that you know you are, be creative and 
add the name you call yourself to the list.   
 
The creative name I call myself is:_______________________________________ 

According to business writer Richard Florida, today we are living in a creative-based 
economy. Cities without a creative class are losing the economic development race. 
Florida says that “the key to economic growth lies not just in the ability to attract the 
creative class, but to translate that underlying advantage into creative economic 
outcomes in the form of new ideas, new high-tech businesses, and regional growth.”1 

The 21st century is the creative economy. Like never before, creativity is being valued 
as the key ingredient to elevate corporate profits and launch start up ventures to 
staggering new heights. Yet the injection of creativity into our fastest rising corporate 
stars is not being fueled by the skilled and highly developed artisan community.  

Take, for example, MySpace, which was founded in July 2003 by Tom Anderson, Chris 
DeWolfe and a small team of programmers.  Its simple creative concept of giving its 

                                            
1 Richard Florida, The Rise of the Creative Class (New York: Basic Books, 2002)  
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users a little piece of their own cyber space, to display their creative efforts, resulted in 
175 million subscribers in less than two years.  In July of 2005, MySpace was sold for 
$580 million dollars to Rupert Murdoch's News Corporation, the parent company of Fox 
Broadcasting.  

Or consider YouTube, founded by Chad Hurley, Steve Chen, and Jawed Karim. The 
domain name "YouTube.com" was activated on February 15, 2005. The public was 
offered a preview of the site in May 2005. Six months later, YouTube made its official 
debut. By the summer of 2006, YouTube was ranked the fifth most popular site and one 
of the fastest-growing websites on the World Wide Web, far outpacing even MySpace's 
growth. According to a July 16, 2006 survey, 100 million clips are viewed daily on 
YouTube, with an additional 65,000 new videos uploaded every twenty four hours.  

On October 9, 2006, it was announced that the company would be purchased by 
Google for $1.65 billion in stock.  

Isn’t it about time that we, as the creative class, adapt and apply our highly developed 
skills to construct a model of financial success, instead of leaving it for others to take? 

 

Value-ABLE Art Smiles 

Commercial value comes from being able to see, feel, experience, and validate our 
creative efforts through the exchange of money. Artistic creativity needs careful and 
thoughtful channeling to be recognized by the rest of the world as valuable.  

Perhaps an even better way to say it is artistic creativity needs to be developed to be 
economically value-ABLE; able to deliver financial worth to us as artists, by being 
intrinsically important enough to its purchaser, possessor, watcher, reader or viewer to 
make them willing to pay a reasonable sum of money for it.  

When something has intrinsic economic value it creates a knee jerk response, an 
uncontrollable excitement, and an intense mental connection from its customer, 
audience, or intended market. Cirque du Soleil, the New Orleans Jazz Fest, Wilco 
concerts, and art street fairs during Chicago summers all have that effect on me.  
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Another great example for me is the Peninsula Players in Door County, Wisconsin, my 
favorite small theater company. With the stars twinkling above and the smell of the lake 
in the air, you hear the rustle of the breeze blowing through the trees and then the 
crackle of the wood burning on the campfire. As you walk closer towards it, you hear its 
roar and see how brightly it burns every night, just like clockwork, before each 
Peninsula Players Production.  

With a warm something to sip in our hands, we sit by the fire as we take in the smell 
and sounds, waiting for the five minute herald trumpet call to tell us its time to come into 
the theater. With blankets warming our laps, each production unfolds before us each 
funnier than the lastuniquely framed by the experience of the surroundings of this 
theater. It’s easy to fall in love with Door County’s Peninsula Players and to want this 
experience each and every time we visit their neck of the woods.  

I will never forget my reaction to the first production of Cirque du Soleil Quidam, 
performed in 1996. From the first moment, I sat in my seat astonished by their creative 
genius, unable to contain myself from squealing with glee. The time flew so quickly, 
watching this new kind of circus that replaced trained animals with flying human 
acrobats in the most unique configurations I had ever seen. Unbelievable set designs 
and theatrical flowing costumes delivering visual sensation at a relentless pace. 

My reaction to the things I intrinsically economically value was and still is simple: I will 
pay money to experience what creates a knee jerk reaction for me because it has 
tremendous value. I have to have the Peninsula Players and I must experience what 
Cirque Du Soleil has to offer.   

This value is the kind of spark and magical innovation which flows from a creative 
obsession; the kind of economic creativity that Richard Florida describes that produces 
economic growth and financial gain to those who create it.  

Which CEO of a Fortune 100 company wouldn’t want their customers to experience this 
kind of powerful magic through the products they sell? How many billions of dollars do 
they spend to develop marketing concepts and customer experiences to sell their 
products every day of every year?   One of our most recognized symbols of economic 
freedom, the MasterCard™, creatively acknowledges in its advertising that linking 
human bonding and great memories to economics makes good business sense and is 
in fact “priceless.”  
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Yet without our creativity being properly expressed, and developed in a way that the 
economic world can understand and value, our artistic pursuits are likely to be rendered 
value-less.  

What is a creative label worth? 

With a college degree, a job in the arts or a creative field generally will earn you far less 
than one in accounting, engineering, or sales. According to The Salary Experts 
(www.salaryexperts.com), the median wage for an entry-level staff accounting job is 
$39,299 and a job in engineering will yield $39,820. An entry-level sales position will 
earn a bit more, coming in at a median wage of $43,064.   

If you are a musician and are lucky enough to win a job in the armed forces, expect to 
earn $21,000 and if you win a job in an orchestra, plan on $300 a week, for a 24 to 42 
week season, for a total annual income of somewhere between $10,000 and $15,000.2   

A job in music, art education or music retailing might earn you $19,000. According to the 
Equity Actors Association,3 plan on making $11.28 per hour as an actor. Annualized, 
that comes to $23,462 if you are able to work a forty-hour work week unheard of for 
anyone in the acting profession except those few at the very top. It is extremely rare for 
actors to have guaranteed work for more than three to six months at a time.  

I could keep firing statistics at you, but the point is clear: if you follow traditional creative 
career options and define your art with a label, you will get nowhere fast. It is very 
difficult to enjoy a great creative life when you can’t afford to heat your apartment, buy 
gas for your 10-year old car, or pay your grocery bill. 

As artists and creative types, we must learn how to express and package our true 
creative obsession in a way that others intrinsically have to experience, and are 
standing in line waiting to pay for.  

 

                                            
2 The National Association for Music Education. Careers in Music Brochure. 2001. 5 May 2007 

<http://www.menc.org/industry/job/careers/careers.html> 

 
3 United States. Bureau of Labor Statistics. Wages Earnings and Benefits. Wages by Area and 

Occupation Oct. 2006. 12 May 2007 <http://www.bls.gov/bls/blswage.htm>                      
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Creativity Obsession + Risk = Financial Freedom 
 
Allowing your human intellect to pursue anything as close to you as your true identity, 
individuality and passion and turning it into a form of economic expression is an 
undeniable risk.  
 
Whatever is outrageously intense, funny, endearing, aggravating, stirring, awakening, or 
that which you obsess about, deserves a chance to financially free you; if you trust in it 
and risk with it. 

My creative obsession lies in my endless pursuit of discovering new things in people 
and in their potential, that they otherwise might not trust, see or believe about 
themselves. I have a passionate desire to see the world of artistic pursuits change. 
Change of minds about what is possible. Change in mood about the viability of the arts. 
Change in attitudes about what should be taught to artists and why it’s so important. 
Change in life choiceschange that provokes growth, self-awareness and truth. 
Change that allows a place for every artist to carve out a spot, that is uniquely theirs, 
and to stand financially strong. 

In my heart I know I am a catalyst, in my purest state, and this is the subject matter that 
most moves me. 

It’s because I have been willing to risk developing my creative obsession into something 
that can be economically experienced that I have been able to creatively and 
economically flourish. Bluntly stated, I want my creative obsession to make money. I am 
willing to create with the intention of selling what I create. 
 
I define my creativity as economic creativity. Its ability to generate economic value is as 
important as the creative passion that draws me to it; together defining how powerfully it 
can grow.   
 
Starving Artists 

Creating an easily identifiable economic shape from an art-form is difficult to do largely 
because of how our society portrays the artistic personality. We are typecast as 
economically naïve, foolish, or even irresponsible for pursuing our creativity. Those two 
wordsstarving artistsuggest that we all possess a figurative and literal willingness to 
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die for our art. In the 18th century Mozart was one example of this portrayal, and even 
Hollywood continues to portray artists in this same way today.  

Box office successes like the film Amadeus (1984), which depicted the composing 
genius Wolfang Amadeus Mozart (played by Tom Hulce) perpetuate the stereotype: 
writing music on his deathbed out of desperation to earn some money to feed his family.  
The film nicely portrayed Mozart as a creative genius but showed us he only had two 
skills: writing music and womanizing.  Mozart was portrayed as an economically foolish 
musician, without a plan, groveling by writing music whenever he needed money.   

In Mr. Holland’s Opus (1995), Glenn Holland (played by Richard Dreyfuss), a musician 
and composer, takes a teaching job to pay the rent so that in his spare time, he can 
strive to achieve his true goal—compose one memorable piece of music to leave his 
mark on the world. He could get paid to teach (albeit not much), but not to compose. 

Starting in 2006, HBO launched a new comedy series called Flight of The Conchord, 
which follows the trials and tribulations of a two-man band trying (with little success) to 
make a name for itself in New York City. This new series exposes the struggles of 
“starving artists” albeit in a humorous way. In 2007 this comedy series was renewed by 
HBO. 

A couple of clear messages are evident from these three examples which span more 
than thirty years:  

• Artists have more creative talent than they use to earn a living 
• Artists are incapable of earning a living with their specific talent, no matter how 

hard they try 
• Society, for over two hundred years, continues to perpetuate the stereotype of 

“starving artist” 

Many artists, who try to stay true to their core to make a living from their art form, find it 
difficult to develop more in-demand skills that the world needs and will financially reward 
because of society’s continued separation between art and business perpetuating the 
“starving artist” stereotype.  Instead, artists are encouraged to only develop artistic skills 
and are taught to put all of their self-worth and value in what they create on their 
canvas. This causes them to financially struggle, feel not worthy, and suffer from what I 
call artistic turbulence, the emotional turbulence that creates a lack of healthy self-
esteem.  
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Artistic Turbulence 

Healthy self-esteem is the secret critical ingredient to managing your creative fuel and 
your passionate obsession. The more we creative types focus on the shape of our art 
form, the more we forget that our creativity is juice, not what we actually produce. 
Creativity is a fluid substance, a fuel that produces the art form we embrace, but it’s not 
what is creatively driving us.  

Your true creative force is much more ghost like; you can’t touch it, but it appears in 
forms that are familiar to you, like your art form. Yet it can quickly haunt you with 
demons, rattle your sense of self-worth and destroy your ability to productively use it 
when it’s not properly embraced.  

Economic creativity is our ability to use our creative obsession to pay our bills and live 
our lives on our own economic terms. Developing economic creativity requires the use 
of rational thought, logic and taking calculated risks with our creative obsession.  What 
destroys our ability to easily find economic creativity in our obsessions comes from 
artistic turbulence; screwing up the clarity of our vision and using our creative fuel to set 
fires in our lives instead of fueling our financial and creative success.   

The Creative Continuum 

Welcome to the methodology I call The Creative Continuum. If you learn how to use 
The Creative Continuum regularly, you can avoid having artistic turbulence derail your 
creative and financial life. The Creative Continuum is the path to healthy self-esteem, 
which is the food of entrepreneurial development and the missing critical link to 
economic freedom for artists. 

Healthy self-esteem is critical to the success and longevity of the development of 
economic creativity. Too much or too little causes tremendous upset to the equilibrium 
your creative obsession needs to financially flourish.  Think of healthy self-esteem like 
your metabolism, measuring how efficiently you burn the fuel of your creative 
obsession. 

The Creative Continuum contains the eleven traits of artistic turbulence that causes our 
creative obsession to run amuck and keeps artists poor. They are:  

1. Emotionally Suppressed or Numb 
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2. Overly Emotional 
3. Isolation or Self Containment 
4. Relationship Addiction 
5. Destroyed or Destructive Relationships, Divorce 
6. Workaholic Behavior 
7. Unemployed, Unable to Stay Employed or Lacking in Motivation 
8. Addictions to Drugs, Gambling, Spending or Sex 
9. Bankruptcy: Emotional or Financial 
10.  High Self Esteem or Arrogance 
11.  Low Self-Esteem 

Any one of these traits can lead you far off the path of creative and financial health. 
When one of them appears in your life, it is also likely that more will follow. The key to 
unlock the door to creative and financial freedom is found when you learn to utilize the 
three tools that keep those eleven traits of artistic turbulence in balance. They are:  

1. Developing Your Self Awareness 
2. Balancing Your Money Values with Your Creative Obesession 
3. Properly Managing Painful Periods 

Each of these three tools must be learned and integrated into your creative 
development. As you learn and understand the role each one plays in your creative 
obsession, you will come to realize why each must be present to create the balance and 
healthy self- esteem you need to financially flourish.  

When you learn how to achieve healthy self-esteem, you will readily have available the 
most important part of your first truly viable business plan—an asset that will be 
irresistible to lenders, customers, grantors, and the audiences you want to build. You 
will have the self-confidence to select, among all the visions that appear like ghosts in 
your head, the one that has both the strongest possibility of real economic success and 
the one that you can emotionally embrace.  

From that will follow the words of a business plan that resonates with your true creative 
obsession, research that is easy and accessible, and a clear plan for analysis and 
market tests. All because you have figured out the right way for your creative being to 
be fully present; financially elevating you to a level you have never known before.  

Plot Your Own Dots 
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Take a moment and plot where you think you might be below on the Creative 
Continuum.  Move from left to right when you plot your dots. If you place a dot below the 
line of healthy self esteem, it corresponds to the trait listed below. The lower you place 
the dot the more extreme you feel the trait currently is in your life. The same holds true 
for the behaviors above the line.  When you are finished, connect the dots to form your 
own squiggly line. Rest assured, your squiggly line will be unique to you and no one 
else; not all that dissimilar to the unique quality of your creative obsession.  

Notice on The Creative Continuum that low self-esteem is the last point and the closest 
to healthy self-esteem. As you work through various issues you may have in your life, 
from left to right, traveling towards healthy self-esteem, things are likely to feel worse 
before they get better. As a result, low self-esteem is the hardest to conquer and the 
last hurdle to climb once all of the previous points on The Creative Continuum have 
been addressed. 

The goal is to walk along the relatively straight line, neither beneath the line nor above 
the line; but fluidly in the middle of The Creative Continuum. The purpose of this book is 
to teach you how to do that.  
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Build a Blue Bike is devoted to helping you understand how to build the kind of self-
esteem that will easily allow you to feel able to take risk and recognize when 
coincidence and irony are working in your life; key indicators that you are walking along 
your economic creative path. 

For over twenty years, I have been in the unique position to help, hire, coach, work 
alongside and teach many talented, capable and intelligent creative types, just like you.  
I assure you that learning how to walk in the middle, as straightly as possible, along The 
Creative Continuum is the very first thing you must learn to do to creatively and 
financially advance your life.  I have witnessed the results when you do and I have 
witnessed the results when you don’t. I myself have struggled to walk this path and am 
here to tell you that it works when you do. It has also worked for countless others I have 
taught. Wherever you are right now on The Creative Continuum is just fine. What’s most 
important is that you are open, willing, and eager to lead a creative life that is financially 
rewarding and that will be filled with your own consumable vibrant economic creativity.  
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The Passionate Force Inside of You 
 
Your true creative calling might not be clear to you yet. If it is clear, you might not yet 
know how to use it to lead a life filled with positive energy and financial independence. 
In fact, you might not even recognize that you want to.  
 
As American author of The Hero’s Journey Joseph Campbell said, "We must be willing 
to get rid of the life we've planned so as to have the life that is waiting for us."  Build a 
Blue Bike will help you create that life which is waiting for you.  Get rid of your 
preconceived notions and labels about where your creativity can or cannot take you, 
and allow it to show you where it wants to go. Go ahead and do an artistic 180°. By 
turning around you may find that what once was behind you is actually the path to move 
you forward.  
 
Perhaps you are in college chasing a passion that can’t become economically viable. Or 
maybe you are working a full time job but have not yet developed the confidence you 
need to pursue your creativity full time. Or perhaps you simply don’t yet believe you can 
turn your hobby into a living. Or maybe the path you have taken that once served you 
well, has reached a dead end and you are at a roadblock in your creative pursuit, and 
need to find a new way forward.  
 
Take comfort in knowing that you are not alone.   
 
My creative calling in life was certainly not always clear to me either, but I am here to 
tell you that everything, EVERYTHING, in life happens for a reason. My own artistic 
turbulence has derailed my creative vision more than once, causing me to also become 
distracted and fall off my own economic creative path, as my own artistic turbulence set 
fires in my life everywhere.  It is only when I work at creating a fluid path in the middle of 
The Creative Continuum can I observe coincidence and irony regularly appearing in my 
life. I have learned to recognize those as signs that economic success is about to 
appear.  
 
Economic creativity is fueled and strengthened every time you recognize that 
coincidence and irony are the founding fathers of economic preparation. Opportunity 
knocks when you least expect it and the development of economic creativity, its 
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strength and muscle, comes from opening that door and exploring what you will find on 
the other side when it does. 
 
Where do you see coincidence and irony in your life? Wherever you do, follow it 
because it’s the backdoor to your true creative obsession and it’s whispering your 
name.  
 
Take a minute and think about the people, places, and times in your life where 
coincidence and irony have paid you a visit.  
 
Coincidence Meets Irony in my Life: 
What happened?  
______________________________________________________________________
______________________________________________________________________
______________________________________________________________________
______________________________________________________________________
______________________________________________________________________
______________________________________________________________________
______________________________________________________________________
______________________________________________________________________ 
 
How did it make you feel?  
______________________________________________________________________
______________________________________________________________________
______________________________________________________________________
______________________________________________________________________
______________________________________________________________________
Can you describe how that experience did, or could have, produced a financially 
positive result? Perhaps, at the time, you did not recognize its economic value to you 
when it appeared but you do now. 
______________________________________________________________________
______________________________________________________________________
______________________________________________________________________
______________________________________________________________________
______________________________________________________________________
______________________________________________________________________
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______________________________________________________________________
______________________________________________________________________
______________________________________________________________________ 
  
 

Ironically, the same passion and sensitivity that drives creative obsession to new 
heights can also destroy you if it is not married to the development of your self 
awareness, self-worth, ability to manage pain and risk, and your understanding of the 
role of coincidence and irony in the building of an economic life.  
 
Like a caterpillar becomes a butterfly, allow yourself to trust that your creative passion 
can go through a similar metamorphosis, a death of sorts, and completely change its 
appearance before your very eyes.  


